
Jessica Amen
D I G I T A L  E X E C U T I V E  P R O D U C E R ,  D I R E C T O R  O F  P R O D U C T I O N  &  P R O D U C T  

D E V E L O P M E N T

Profile
With 22 years of experience in digital media and a solid technical foundation in 

programming, Jessica is a highly effective liaison between clients and production 

teams. She excels at demystifying complex technologies and translating them into 

clear, actionable direction. In addition to her strengths in communication and 

leadership, Jessica brings deep expertise in digital product development, guiding 

teams from concept to launch with a focus on usability, innovation, and efficiency. 

Known for her friendly yet decisive leadership style, she organizes and inspires 

teams while implementing tools and systems that enhance productivity, streamline 

workflows, and foster a positive, collaborative working environment.

Employment
Director of Client Services, AvatarLabs, Los Angeles, CA

J U N  2 0 2 1  —  N O V  2 0 2 5

•  Oversaw end-to-end production and digital product development, including 

cross-company communication, resource planning, hiring, project management, 

time tracking, and profitability.

•  Managed and mentored a team of four digital producers.

•  Supported business development and nurtured both new and existing client 

relationships.

•  Established project budgets, scopes, and timelines.

•  Clients: Disney, ABC, Sony, Universal, Paramount+, Amazon, MGM, Lionsgate, 

Warner Bros., Denver Broncos, Mattel, Stand Up To Cancer, DreamWorks, 

Coca-Cola, A24, Focus Features, Fox Searchlight, HBO, MGA, Nickelodeon, PBS, 

Snapchat, TikTok, Zepeto, YouTube.

Freelance Executive Producer, The Refinery, Los Angeles, CA

M AY  2 0 2 1  —  J U N  2 0 2 1

•  Managed production for Hulu’s FYC campaigns (The Handmaid’s Tale, PEN15), 

ABC’s Celebrity Dating Game, and NatGeo’s Sharkfest display ads.

Freelance Executive Producer, AvatarLabs, Encino, CA

A P R  2 0 2 1  —  M AY  2 0 2 1

•  Managed production for Wrath of Man display display ad campaign.

Freelance Executive Producer, Stink Studios, New York City

F E B  2 0 2 1  —  M A R  2 0 2 1

•  Led production for the Nike Air Max Day 2021 Web Experience - Air Max Day 

Worldwide.

Freelance Executive Producer, Known, Los Angeles

D E C  2 0 2 0  —  F E B  2 0 2 1

•  Led production for Stanley Tucci: Searaching for Italy Display Ad Campaign and 

a Spotify custom consumer initiative. 

Details
Marina Del Rey, CA

3238416341

jessica@jessicaamen.com

Links
Portfolio

Linkedin

Skills
Digital production leadership 

across large-scale, multi-platform 

campaigns

End-to-end project and program 

management

Team building, training, and 

mentoring (up to 13 producers)

Cross-functional team 

coordination (design, dev, video, 

vendors)

Budgeting, scheduling, and 

profitability management

Client + stakeholder 

management at the executive 

level

Translating complex technical 

concepts into clear 

communication

Digital product development 

strategy and execution

Integrated digital campaign 

strategy (web, social, interactive, 

ad tech)

QA/testing and launch oversight 

for advanced digital ad units

Expertise with major ad platforms 

(DoubleClick Studio, MediaMind)

tel:3238416341
mailto:jessica@jessicaamen.com
https://jessicaamen.com
https://www.linkedin.com/in/jessicaamen/


Director of Production, Unfold Agency, Playa Vista, CA

O C T  2 0 1 6  —  N O V  2 0 2 0

•  Established end-to-end production processes, including inter-company 

communication, resource scheduling, hiring and management, project 

management, time tracking, and profitability oversight.

•  Trained and mentored a team of 13 digital producers.

•  Supported business development and strengthened both new and existing client 

relationships.

•  Created project budgets and timelines.

•  Played a key role in scaling the company from 13 to 65+ employees within four 

years.

•  Clients included: Disney INT, Fox INT, ABC, FX, Sony, Universal, Hulu, Netflix, 

Paramount, STX, TaylorMade, Goldenvoice, RealD 3D, Ubisoft, 2K, Amazon, 

United Artists Releasing, Facebook, Lionsgate, Quibi, Showtime, and Warner Bros.

Senior Integrated Producer, Ignition Creative, Playa Vista, CA

J U L  2 0 1 2  —  O C T  2 0 1 6

•  Supervised digital production of banner campaigns, microsites, EPK sites, teaser 

sites, interactive features, and social campaigns from concept through post-launch 

analysis.

•  Developed custom digital campaign strategies aligned with national and regional 

broadcast and print initiatives.

•  Served as primary liaison between clients and production teams, ensuring clear 

communication and smooth execution.

•  Coordinated cross-functional teams including Flash/HTML5 developers, 

back-end engineers, designers, copywriters, video editors, and third-party 

vendors.

•  Managed workflow processes to maximize efficiency and maintain delivery 

timelines.

•  Oversaw and QA’d complex advertising units such as wallpaper takeovers, OPA 

pushdowns, expandable rich media, roadblocks, and sponsored custom content.

•  Collaborated with ad networks and media partners; proficient with MediaMind, 

DoubleClick Studio, and other ad platform technologies to ensure seamless 

campaign performance.

•  Clients included: AMC, Dentsu, DreamWorks Animation, Crystal Dynamics, 

Penguin Books, Summit Entertainment, Saatchi & Saatchi, HBO, NFL, 

Wieden+Kennedy, Nike, Toyota, A&E, Netflix, NBCUniversal, Disney Theatrical, 

Disney Imagineering, 360i, Warner Bros., 20th Century Fox, Ubisoft, Amazon 

Studios, Lifetime, A&E, and History Channel.

ADDITIONAL EMPLOYMENT HISTORY PROVIDED UPON REQUEST

Education
Bachelor of Arts, Minor in Music Industry, University of Southern 

California, Los Angeles

References
References available upon request


